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Embracing Change







Key Messages



MoHUA

[ & & & 4]

st 4
0 J

g;ai ﬁ 3D

o) f]»

m  an Electronic Media
Traditional & Folk TV, Radio, Digital Print Media
Launch through Media / SMS Cinema Dedicated
Press Communication Interpersonal Social Media
Conference creatives Communication T T Campaign
T T Social Media Campaign through O £ gWiII be a continuous activity

Need Assessment ,
Door to Door
communication
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Campaign Launch Street Plays Speaker announcements on
Appeal through Puppet Shows Bus Stand, Railway Stations etc

eminent political/ ~ Awareness through Radio Jingles
officials posters, leaflets

Outreach

Banner/ Wall Painting
Mobile / Static Bill Boards
Mobile Van Branding
Wall Painting competition
Awareness in Schools through
competitions, workshops etc

One to group
activities to spread
awareness for the
Culmination Event
Signature Campaigns
Walkathons

NUKKAD NATAK

ITER

Culmination on 10t
December 2019,
through Organizing
Health camps
Plantation Drives,
Taking Pledge and
recognizing the
volunteers .

FREE HEALTH CAMP
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Week 3 -4
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Week
1st Door to Door A
2nd SMS campai
2nd io Ji
3rd
4th
5th
6th
7th Tal
8th
9th




a ngikaar

Awareness Program
Door to Door Awareness Campaigh
SMS campaign
Radio Jingles
Speaker Announcements
Nukkadd Natak
Inland Letters
Pledge

Talk Shows / Interviews on Radio / TV / You Tube Channels
Social Media Campaign
Press Releases / Advertisements




PMAY(U) SOCIAL MEDIA

) @PMAYUrban

€ pmayurban

© pmayurban

mohua.gov.in

pmay-urban.gov.in
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